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LP LeadSource—Qualified Sales Leads for LP Buyers 

In addition to the outstanding awareness you gain from your advertising in LossPrevention, 
we now can provide advertisers with telephone-qualified sales leads from our readers who 
are interested in purchasing your particular product or service.  

How We Qualify the Leads 
Our experienced, professional sales lead generation team uses a proactive telephone 
approach to prospect and qualify buying opportunities from our qualified circulation of loss 
prevention executives and managers who are actively looking for specific products and 
services. 

How We Deliver the Leads 
We provide these opportunities to you via email in an ASCII format that works with any 
contact management program that you may use—available for easy 24/7 access. You will 
also receive print follow up including the following: 
 Printed pressure-sensitive labels for targeted mailing, 
 Hard copy of lead opportunities with full contact information and demographic details, 
 Four-color graphs and charts that summarize the prospects demographics, 
 A password/username for your personal secured web page so you can download to your 

system, and 
 Guide for effective sales use.  

How Often Will You Receive Leads 
As lead generation goes hand-in-hand with your print advertising, LP LeadSource is an 
added value at no additional charge for our contract advertisers.  
 Three-time advertisers receive leads once during your advertising program, and  
 Six-time advertisers receive leads twice during the year. 

If getting your sales force quality leads is among your top initiates this year, then LP 
LeadSource is an added value you will appreciate. For more information, please contact 
your advertising sales representative. 







 
 

Eastern Ad Rep: Bonnie Dodson 828-479-7472 BonnieD@LPportal.com 
Western Ad Rep:  Ben Skidmore 972-587-9064 BenS@LPportal.com 

On-Line Advertising  
 
On-line ad space on the magazine web site at 
www.LPportal.com is available in several sizes and 
positions. This gives advertisers an opportunity to  
fully integrate your advertising campaign with print and 
on-line, maximizing the reach to loss prevention 
professionals. The site is designed to bring visitors 
back again and again on a regular basis as we update 
it daily with news releases about the loss prevention 
industry, people on the move, and relevant white 
papers. 
 
All ad specifications adhere to IAB standards 
(www.iab.net). We accept ads in most formats, 
including GIF, JPEG, animated GIF, Flash, and 
Shockwave.  
 
728 Leader Board Banner Ad 
Runs in the top page position on all pages as the 
viewer clicks throughout the site. 

Size = 728 pixels wide X 90 tall  
Non-rich Media = 35k 
Rich Media = Up to 70k load, 20-loop maximum, 
audio must start muted 

 
Sky Scraper Banner Ad 
Runs in the right or left rail. The left-hand sky scraper 
banner appears on each page as the viewer clicks 
throughout the site; the right-hand banner only appears on the home page. 

Size = 160 pixels wide X 600 tall  
Non-rich Media = 35k 
Rich Media = 70k total load, 20-loop maximum, audio must start muted 

 
Submission 
Please supply the URL that you want to link with and submit the ad to KellyD@LPportal.com. 
 
Rates and Availability 
Contact your sales representative for space availabilities, rates, and contracts.  
 
Other Electronic Opportunities 
In addition to advertising on the web site, monthly e-newsletters and interactive webinars are also 
available, and new for 2010, a virtual trade show. See the separate sheet describing these 
marketing options.  
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2010 Advertising Rates  
Black & White Rates Full Color Rates  
 1X 3X 6X 1X 3X 6X 
Full page  $4,270   $4,060   $3,840   $5,980   $5,770  $5,550 
2/3 page  $3,410   $3,240   $3,070   $5,130   $4,950  $4,780 
1/2 page  $2,770   $2,630   $2,490   $4,480   $4,340  $4,200 
1/3 page  $1,920   $1,820   $1,720   $3,630   $3,530  $3,430 
1/4 page  $1,700   $1,600   $1,500   $3,410   $3,320  $3,220 

Standard or matched 2 color (per page or fraction)—Add $800 to black & white rate.  
Bleeds—No extra charge.      

Special Position Rates*  1X 3X 6X 
Inside Front Cover  $6,800   $6,570   $6,330  
Inside Back Cover  $6,680   $6,450   $6,230  
Back Cover  $6,930   $6,690   $6,460  
*Special position rates include 4 color. Availability is on a first-come, first-served basis. 

Preferred inside positions—Add 10% of earned B&W rate.  

Discounts   
The rates shown above are gross amounts. A 15 percent discount is available to agencies or 
advertisers who provide print-ready digital files. 

Inserts and Special Packaging   
Inserts, bellybands, and other special advertising treatments are welcome. Please contact your 
advertising representative for pricing and production requirements. 

Added Values  
Numerous marketing opportunities are available as added value to our contract advertisers (see 
separate Added Values sheet for more details). Depending on your contract frequency, you may 
earn one or more of the following: 
 Telephone-generated sales leads  
 Free advertorial in our Solutions Showcase section 
 Free listing in both our printed and on-line Resource Guide 
 Your logo displayed on our Vendor Sponsors page 
 Representation on our Vendor Advisory Board  
 Opportunity to purchase interactive banner ads on our monthly e-newsletter 
 Opportunity to post white paper on our web site 
 Discount for on-line advertising, webinars and virtual trade show 
 Opportunity for exclusive email blasts 

Resource Guide 
A comprehensive listing of product and service providers is published annually in our 
January/February issue. Our electronic version is featured on our web site throughout the year. 
Plus stand alone copies are distributed at numerous industry trade shows and conferences 
throughout the year. See the Resource Guide sheet for pricing and submission requirements. 

On-Line Advertising 
See the On-Line Advertising page for details or contact your account representative. 

Virtual Trade Show 
See the attached brochure for details and follow this link for a preview. 
https://presentations.inxpo.com/Shows/Loss_Prevention/10-09/Tour/Exhibitor/player.html

 

https://presentations.inxpo.com/Shows/Loss_Prevention/10-09/Tour/Exhibitor/player.html�
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2010 Editorial Calendar  
 
The editorial calendar below is intended to give advertisers a general indication of the overall 
direction of each issue rather than specific topics, plus show the bonus circulation that will also 
influence the editorial. The articles in each issue will typically touch on topics such as 
technologies, business strategies, executive and company profiles, current events, career 
enhancement, and other issues critical to both store-level and C-level LP professionals. The high 
quality of our editorial is an important value that separates us from other trade publications. 
 
Editorial Focus Bonus Circulation Deadlines 
 
January/February   
Grocery industry FMI LP Editorial—Nov. 13 
LP Resource Guide  Space—Dec. 1 
  Material—Dec. 10 
 
March/April   
Big-box retailers RILA LP Editorial—Jan. 15 
  Space—Jan. 29 
  Material—Feb. 11 
 
May/June   
Specialty retailers NRF LP  Editorial—Mar. 15 
  Space—Mar. 31 
  Material—Apr. 12 
 
July/August    
Food service industry NFSSC Editorial—May 14 
  Space—May 31 
  Material—Jun. 11 
 
September/October   
International ASIS  Editorial—July 15 
 Europe LP  Space—July 30 
  Material—Aug. 12 
 

November/December   
Drug store industry  Editorial—Sep. 16 
  Space—Sep. 30 
  Material—Oct. 13 
 

Resource Guide 
Reprints will be distributed at trade shows and conferences throughout the year. See the 
Resource Guide sheet in the media kit for more information. 
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Ad Specifications  
 
Ad Sizes Width  Height 
2-page spread 15 X  10 
2-page spread (bleed) 16.5 X  10.875 plus 1/8” (0.125”) bleed on 4 sides 
Full page 7  X  10 
Full page (bleed) 8.25  X  10.875  plus 1/8” (0.125”) bleed on 4 sides 
2/3 page 4.5  X  9.75 
1/2 page vertical 3.375  X  9.75 
1/2 page horizontal 7  X  4.625 
1/3 page vertical 2.125  X  9.75 
1/3 page square 4.5  X  4.625 
1/4 page 3.375  X  4.625 

Printing is web offset at 150-line screen and perfect bound.  
Trim size is 8-1/4” by 10-7/8” (8.25” by 10.875”).  
IMPORTANT—Image area of ads should allow 3/8” from trim to live copy.  

Digital Files   
 Preferred Format—All ads must be submitted in digital format. Film is not accepted. Files 

must be CMYK and Macintosh compatible. Submit all ads as a high-resolution PDF. Please 
confirm the ad is press ready and conforms to the requirements below. Ads that are not print 
ready will not be accepted or will incur additional charges to prepare for print. 
- PDF file and all embedded graphics are 300 dpi. 
-  All colors are CMYK (4 plates) with no spot colors and no RGB colors. Ads other than 

CMYK will be converted without notification. 
- All fonts must be embedded. 
- For full-page bleed ads, be sure to extend graphics at least 1/8" beyond the trim marks on 

all four sides. Ensure that live copy is at least 3/8" from trim. Trim size is 8.25” x 10.875”. 
 Alternate Formats—Adobe Illustrator and PhotoShop (TIF or JPEG) files are acceptable, but 

not preferred. All fonts must be converted to outline and saved as final print-ready, CMYK, 
placeable file. 

 Media—PDF files may be submitted via email, FTP site, or on non-returnable CD or DVD 
(Mac-readable) disks. Label disk and printout with “LPmag—(advertiser name).” Ship to 
LossPrevention Magazine, c/o SPARK Publications, 700 Matthews Mint Hill Rd. Suite B, 
Matthews, NC 28105, 704-844-6080. 

 Email—Digital files may be submitted electronically by email to the following address: 
production@LPportal.com. Put “LPM - (advertiser name)” in the subject area of the email. 

 FTP site—Large files (over 5MB) should be uploaded to our FTP site. To access the site, go to 
www.sparkftp.com.  
    Username = lpm 
    Password = lpm1 
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Readership Study 

LossPrevention’s primary readers are the LP management and professionals responsible 
for implementing, researching, specifying, recommending, and approving purchases of LP 
products and services. Following is a summary of key readership segments as of September 
2009 based on a sample of 14,065 qualified readers. Distribution of each issue reaches 
nearly 30,000 readers every two months. 
 
Industry Segment Percent* 
Retail 81 LP/Security Management 81 

Job Function Percent* 

Non-Retail 19 Other Retail Management 4 
  Non-Retail Management 15 
 
Retail Segment Percent*
Department store, mass merchandiser 42 

  

Discount, wholesale club, outlet, off-price 7 
Specialty apparel, footwear, gifts, jewelry, sporting goods 7 
Home center, hardware, appliances, furniture 5 
Drug store, pharmacy, vitamins 2 
Office supplies, electronics, videos, music, books 2 
Grocery, supermarkets, convenience stores 7 
Restaurant, hospitality, entertainment 2 
Other retail segment 7 
 
Retail Job Function Percent*
Corporate, regional, district manager 26 

  

Store LP manager, investigator, associate 49 
DC, logistics, supply-chain, other LP manager 6 
Other retail manager (non-LP) 4 
 
*Percentages may not total 100 due to rounding 
 
 
“LossPrevention magazine is the retail LP industry’s “must read.” The quality content 
provides enough information for education and serves as a catalyst for LP teams to tackle 
their loss prevention issues. The magazine’s quality and subject matter appeals to a broad 
audience, from entry-level through senior executive, and proactively addresses the changing 
needs of the LP community. This includes incorporating the emerging trends in technology 
to gain competitive advantage and streamline loss prevention initiatives for greater efficiency 
and effectiveness. " 

Gary Johnson, Vice President of Loss Prevention, Vitamin Shoppe 
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